Table 8--Receipts of Producer Milk and Related Statistics, by Federal Milk Order Marketing Area, August 2000, with Comparisons 1/

Federal Milk Order Order Number of Producers Receipts of Producer Milk AE\)/slri?ge;yDPa:ry Component Test of Producer Milk Somatic Cell
Marketing Area Number Total Change from 2000 1999 Change from Producer Butterfat Noqfat Protein Other Count
Prev. Year Prev. Year Solids Solids
Count Million pounds Percent Pounds Percent Thousand
Northeast 2/ 001 16,997 -730 1,918 1,974 -2.8 3,641 3.60 8.59 2.93 5.67
Appalachian 005 4,166 441 500 382 31.0 3,874 3.57
Southeast 2/ 007 5,147 239 567 461 22.9 3,554 3.57
Florida 006 341 44 220 205 7.3 20,830 3.62
Southeastern Region 9,654 724 1,288 1,049 22.8 4,302 3.58
Mideast 2/ 3/ 033 10,091 801 1,185 916 29.3 3,787 3.58 8.64 2.95 5.69 412
Upper Midwest 2/ 3/ 030 18,083 -612 1,852 672 175.7 3,304 3.59 8.62 2.93 5.70 377
Central 2/ 3/ 032 11,598 5,510 1,419 599 136.9 3,946 3.56 8.62 2.94 5.68 376
Southwest 2/ 3/ 126 870 -588 723 470 53.9 26,793 3.48 8.60 2.99 5.61 337
Arizona-Las Vegas 2/ 131 116 15 239 189 26.2 66,432 3.56
Southwestern Region 986 -573 962 659 46.0 31,457 3.50
\Western 2/ 3/ 135 756 267 308 126 144.9 13,161 3.48 8.74 2.97 5.76
Pacific Northwest 2/ 124 1,039 147 615 500 23.2 19,104 3.57 8.70 2.99 5.71
Mountain Region 1,795 414 924 626 47.7 16,601 3.54 8.71 2.99 5.73
All Markets Combined 69,204 5,534 9,546 6,494 47.0 4,450 3.57

1/ Previous year figures are simply the summation of the data for the marketing areas that were consolidated to form the marketing area.

2/ Handlers in these marketing areas elected not to pool milk in 1999 due to disadvantageous class and uniform price relationships.
3/ Handlers in these marketing areas elected not to pool milk in 2000 due to disadvantageous class and uniform price relationships.




